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The greener 
lifestyle platform

Thegreenlist.nl is the go -to lifestyle 

platform for greener living and the 

largest social community for anyone 

looking to live more sustainably. We 

ǸɃɳțǍɾȡʽǸ ẎȓɶǸǸɅǸɶẏ ǩǸǪǍʔɾǸ ʭǸ ʭǍɅʌ 

to inspire everyone to join us. Our goal 

is to show that sustainable living is 

both important and enjoyable, that you 

can still have just as many adventures 

and live well. We steer clear of preachy 

ǍʌʌȡʌʔǱǸɾ ǍɅǱ ʌțǸ ẎʳɐʔẏɶǸ Ʌɐʌ ǱɐȡɅȓ ȡʌ 

ɶȡȓțʌẏ ɃȡɅǱɾǸʌṣ Ãʔɶ ɃȡɾɾȡɐɅ ȡɾ ʌɐ ɾɳǍɶȶ 

daily ideas for a more sustainable life. 

We do this through our website, social 

media, (e)books, newsletter, podcast, 

mainstream media, and by partnering 

with great brands.

We only share what we would personally 

recommend: to our friends, neighbors, 

family, and our loyal readers and 

ȒɐȺȺɐʭǸɶɾṣ ÿțǍʌẏɾ ʭțǍʌ ɃǍȶǸɾ ʔɾ ǪɶǸǱȡǩȺǸ 

and sets us apart. 

Since 2022, founder Saskia has regularly 

appeared on TV as a sustainable lifestyle 

expert, and as of May 2024, she is the 

resident columnist and sustainable travel 

reporter for the leading travel magazine 

Columbus .

Thegreenlist.nl is certified by 

influencerregels.com.

Interested in collaboration? 

Drop me an email: 

saskia@thegreenlist.nl .



At thegreenlist.nl , we curate 
daily inspiration for a more 
conscious and enjoyable 
lifestyle. As trendsetters in 
sustainable living in the 
Netherlands, we bring together 
the best: original ideas, 
practical tips, and surprising 
solutions. Our goal? To show 
everyone that living greener 
not only feels good but is also a 
lot of fun!

Taste -
makers



Who we are

Thegreenlist.nl is enthusiastic, positive, and 

action -oriented. We speak from our expertise and 

experience, always avoiding the impression that 

we know better because, truth be told, we don't. 

However, we love thinking in solutions, bursting 

with great ideas and fun tips to inspire and entice 

our readers.

Thegreenlist.nl is a community, your green 

companion. That's why we specifically highlight 

ideas and tips from others, including our readers 

and followers, giving them a platform to connect 

as many people and ideas as possible.

In an (online) world saturated with (in our view: 

instrumental) sustainable content, and where 

robots can generate uninspired articles within 

seconds, thegreenlist.nl distinguishes itself with a 

new, fresh hue of green in the sustainable media 

landscape.



ÅWe are a journalistic lifestyle 

magazine, creating content across 

the entire spectrum of sustainability.

ÅWe don't criticize anyone and 

encourage every idea and every step.

ÅWe are solution -oriented and always 

have good ideas and solutions. Not 

everyone will agree with us, but in 

our opinion not every idea needs to 

be perfectly green. Choosing 

significantly less meat or opting for a 

non -industrial piece of meat, we 

consider that a win too.

ÅWe don't like nonsense. We conduct 

thorough research and use reliable 

sources, which we always cite.

ÅWhile we certainly address those 

already on board with sustainable 

living, our primary goal is to inspire 

those who are not quite there yet.

ÅWe step into the world of our 

readers. We don't talk in lofty terms; 

instead, we make subjects tangible 

and relatable. We love clear 

examples and recognizable daily 

situations.

ÅWe understand that sustainability is 

a complex concept encompassing 

issues such as climate change, 

environmental pollution, 

overconsumption, resource scarcity, 

animal welfare and inequality. We 

strive to explain as clearly as possible 

in which areas and how things can 

be a more sustainable choice. In our 

view, things can already be a good 

idea if they address one or several of 

these major problems.

ÅOur content is cheerful, and our 

articles are lively and well -written. 

We want you to feel excited about 

sustainability. We are your green 

companion. That's how we write. No 

robot can replicate that.

Our DNA



ÅWe reject sustainable jargon. 

Impactful? In the green bubble, it 

might be widely known, but outside, 

people have no clue. We prefer 

'harmful to the planet' or 'a negative 

influence.'

ÅOur day is a success if we've 

managed to inspire just one person 

to make a different (better) choice.

ÅWe're self -aware; nobody lives 

perfectly sustainably. Those who 

claim otherwise, we find less credible 

and not particularly friendly.

ÅWe steer clear of no -brainers 

because, by now, everyone knows 

that 'buying second -hand more 

often' is better for the planet. We 

take the next step and provide you 

with original ideas on how  to do that.

Green with 
a bite



Hi! My name is Saskia Sampimon -Versneij, and I am a 

sustainable lifestyle expert and the founder of 

thegreenlist.nl . I am also the author and publisher of 

the most enjoyable sustainable lifestyle book: NIKS 

NIEUWS (Nothing New) , as well as various e -guides, 

including the No Buy Fashion Guide and a sustainable 

bookkeeping guide.

What began in 2020 as a personal quest for a more 

sustainable life has grown into the premier sustainable 

lifestyle platform in the Netherlands. A dream come 

true for me as a journalist and content creator! 

Together with my amazing editorial team, I aim to 

inspire as many people as possible to make more 

sustainable choices.

The time I have left, I prefer to spend with my family. I 

am married to David and the mother of Frank (2015). 

Together, we explore how we can live more sustainably.

Interested in collaboration? Drop me an email: : 

saskia@thegreenlist.nl .

N
ic

e 
to

 m
ee

t y
ou

!



Women
aged 25-64

Target audience



Our readers & 
followersThegreenlist.nl is for everyone: 

deep green, light green, and not 

green at all. However, we 

particularly focus on women aged 

25 to 65 who are interested in a 

more sustainable, conscious, and 

enjoyable lifestyle, or those 

exploring their options.

Å 89% of our Instagram followers are 

women. On our other channels, we 

see a more mixed audience.

Å 75% are between 25 and 54 years old.

Å Nearly all our Insta followers are 

from NL (88%) or BE (8%).

Å They often live in the Randstad 

region. Top 5 : Amsterdam, Utrecht, 

The Hague, Rotterdam, Haarlem.

ÅÿțǸʳẏɶǸ ȺɐɐȶȡɅȓ Ȓɐɶ ʌȡɳɾ ɐɅ țɐʭ ʌɐ 

live more sustainably and joyfully.

Å They often find sustainability 

complicated and appreciate that we 

do the research for them.

ÅuȒ ʌțǸȡɶ ǩʔǱȓǸʌ ǍȺȺɐʭɾṞ ʌțǸʳẏɶǸ țǍɳɳʳ 

to spend a bit more on good, honest 

products.

Å=ʔʌṟ ʌțǸʳ ǍȺɾɐ ȺɐʬǸ ɾǸǪɐɅǱ-hand 

bargains and clever lifehacks.

Å They have great taste when it comes 

to fashion, interiors, (veggie) food, 

going out, and travel.

Å Authenticity matters more to them 

than polished pictures and slick talk.

Å New: the website is now available in 

English and German, which is 

helping our community grow 

internationally.



Social followers:

Reach per month:

Impressions per month:

The figures are based on reach and impressions 
or views over a 28 or 30 -day period on Instagram, 

LinkedIn, Facebook, TikTok, YouTube, website, 
newsletter, and Pinterest.  

102.248

5.500.000

1.750.000



INSTAGRAM

Followers: + 70.432 

Likes post: ~300 -600 

Engagement per post: ~5%

Reach post: ~30.000 (10.000 -50.000)

Reach/ impression reel: ~40.000 

(between 20.000 -500.000)

Impressions per month: 2.500.000

Reach per month: 751.000

View story: ~2.500 (1.500 -5.000)

FACEBOOK

Followers: +8.500

Impressions per month: 1.700.000

Reach per post: ~1.000 (500 -50.000)

MEASURED: 09/04/26

LINKEDIN

Followers: + 11.727

Reach per post: ~3.000 (2.000 -15.000)

Impressions per month: ~367.500 

Reach per month: ~185.188

TIKTOK

Followers: + 5.291

Reach per post: ~2.000 (800 -100.000)

Impressions per month ~674.000 

Viewers per month: ~468.000 

YOUTUBE SHORTS ṾNEW

Reach/ impressions per month : ~57.000

PINTEREST

Impressions per month: ~133.000

Reach per month: ~98.000

PODCAST

Downloads: 14.000

Listeners per episode: ~1.500 

Stats

WEBSITE

Unique visitors per month: ~50.000 

Page views per month: ~60.000 

Expected unique visitors in 2026: +600.000

ğȡʌț ᶴᶶᶶ ɾǸǍɶǪț ʌǸɶɃɾ ɶǍɅȶȡɅȓ ȡɅ gɐɐȓȺǸẏɾ ʌɐɳ ᶳ

NEWSLETTER

Subscribers: +5.492 / Open rate: 50 -60%



TWEEDEHANDS 

SECONDHAND

REUSE

ZERO WASTE

DIY

REPAIR & UPCYCLE

GROCERIES

COOKING & RECIPES

SUSTAINABLE FASHION

OUTINGS & VACATION

CITYLIFE & RESTAURANTS

BEAUTY & CARE

HOME & INTERIOR

HOUSEHOLD

WORK & ENTREPRENEURSHIP 

HEALTHY LIVING

CHILDREN & PARENTING

MINIMALISM 

PRODUCT REVIEWS

GARDENING

ANIMALS

SOCIAL INITIATIVES

INSTAGRAM FIRST VIDEO CONTENT

With socials shares on TikTok, LinkedIn, 

Facebook & YouTube Shorts.

ONLINE MAGAZINE (WEBSITE)

5 times a week an article from the 

editorial team .

PINTEREST  

Pins to inspire greener living ideas.

GREENLIST FAVORITES

3-4 times a year, an online edition featuring 

must -haves for spring / summer / autumn / 

winter / the holidays.

PODCAST

Every Friday a new episode in your favorite 

podcast app (ON A BREAK).

TV

Sustainable lifestyle -expert for editorial and 

branded content TV features .

TRAVEL JOURNALIST & COLUMNIST 

Columnist and travel reporter for Columbus, 

NS Dagje Uit & In Eigen Land .

(E)BOOKS

Author and publisher of (e)books .

Topics & 
Mediamix

CREATIVE AGENCY

Content production for brands and 

publishers.

NEWSLETTER

A weekly newsletter featuring sustainable 

tips, useful discounts, and greener 

giveaways .



Touch
p oints

ONLINE MAGAZINE (SITE)

PINTERESTINSTAGRAM LINKEDIN NEWSLETTER
Facebook, TikTok & Shorts



PODCAST

(E)BOOKS MAINSTREAM MEDIA



TRAVEL REPORTER &

COLUMNIST



Do you want your sustainable brand story and/or product featured on one of the 

channels of thegreenlist.nl ? Whether it's in the online magazine, on social media, in 

the podcast, in print, in an e -book, at your company, or even on TV, it's all possible! 

We love brainstorming creative and impactful ideas that stick. And, of course, in 

the unique, lively, and informative style that is characteristic of thegreenlist.nl .

(VIDEO) REPORTER

At thegreenlist.nl Ṟ ʭǸ ǩɶȡɅȓ ɾʌɐɶȡǸɾ ʌɐ ȺȡȒǸṣ ğțǸʌțǸɶ ȡʌẏɾ Ǎ ǩǸțȡɅǱ-the -scenes look at a 

factory, a sustainable shop, or a festive event, we make sure the story not only makes 

sense but also inspires. From script to social video or an engaging article: we create a 

report that conveys your sustainable message clearly and appealingly, with attention to 

fun details and accessible to everyone.

CAMPAIGNS & PARTNERSHIPS

Ideally, we'd form a long -term team with you, combining all channels (including yours) 

for an unstoppable green wave. 

SOCIAL ACTIVATION

Personal, honest, colorful, and humorous: that's what sets thegreenlist  style apart in the 

green landscape. Saskia loves devising an approach that informs, entertains and 

captivates.

Collaborate



BRANDED ARTICLE

A review of your product, a feature on your company, or an in -depth interview about 

your sustainable mission? It's your call! The editorial team is ready to craft a compelling, 

tailor -made story that remains easily accessible forever.

AGENCY

ğǸẏɶǸ ǸʲǪȡʌǸǱ ʌɐ ȓǸʌ ʌɐ ʭɐɶȶ Ȓɐɶ ʳɐʔṞ ǩɶȡɅȓȡɅȓ ɐʔɶ ɶǸȒɶǸɾțȡɅȓ ǱɐɾǸ ɐȒ ȓɶǸǸɅ ʌɐ ʳɐʔɶ 

channels. Got an exciting project? We have a wide network of sustainable content 

creators: writers, video reporters, podcasters, photographers, designers, illustrators, 

ȡɅȒȺʔǸɅǪǸɶɾṞ Ćg> ǪɶǸǍʌɐɶɾṞ ǍɅǱ ɾɐǪȡǍȺ ɶǸɳɐɶʌǸɶɾṟ ĥɐʔ ɅǍɃǸ ȡʌṠ

TALK GREEN

Saskia loves to take the stage for a talk about her green journey. This can be a solo 

presentation or in collaboration with others. We have a vast network, predominantly 

consisting of women, who also contribute to a better planet. We're eager to form a 

team for an inspiring session.



Meet the 
team


